
THE  HONG  KONG
MANAGEMENT   ASSOCIATION

I N V I T A T I O N

YOU ARE INVITED TO PARTICIPATE IN THE

HKMA/TVB AWARDS FOR MARKETING EXCELLENCE

Organizer :Organ izer :Organ izer :Organ izer :Organ izer : Sponsor :Sponsor :Sponsor :Sponsor :Sponsor :

Television Broadcasts Limited

HKMA/TVB AWARDS
FOR MARKETING

EXCELLENCE
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ABOUT THE AWARDS
Now in its 20th year, the HKMA/TVB Awards for Marketing

Excellence bestows honour and public recognition on

indiv iduals and organizat ions that have, through

outstanding marketing programmes, broken barriers and

raised the standards of the marketing profession in Hong

Kong.

HOW THE AWARDS BENEFIT
Y O UY O UY O UY O UY O U

Provides a valuable experience-sharing occasion

Excellent opportunity to prove your ability and success

Gain recognit ion f rom peers in the market ing

profession and the business community

Fun, exciting and enriching

YYYYYOUR COMPOUR COMPOUR COMPOUR COMPOUR COMPANYANYANYANYANY

Confers the prestigious recognition and endorsement

of the HKMA on the company’s product or service

and the company itself

Strengthens the company’s reputation within the trade

and in the community at large

Provides a high-profi le, posit ive image for the

company and its product or service via

- a 30-minute programme on TVB Pearl;

- coverage in the major Chinese and Engl ish

language press;

- exposures on TVB Jade and TVB Pearl in the Award

promotion campaign in 2006.

Increases the morale and motivation of the staff of

Award recipients by publicly recognizing their efforts;

and

The winners will be allowed to use the award logo on

thei r  s tat ioner y,  promot ional l i terature and in

advertising.

  INTRODUCTION
TO THE AWARDS

AWARD CATEGORIES, PRIZES
AND RECOGNITION FOR
WINNERS
There are two categories for the awards:

Campaign Award

Individual Award

Campaign Award

The fol lowing prizes wi l l  be granted to the top six

marketing campaigns by the Panel of Judges:

Gold Prize

Silver Prize

Bronze Prize

3 Certificates of Excellence

A recipient of the Best Presentation Award will be selected

by all participants attending the Award Seminar.

Recipients of the following awards will be selected by the

Board of Examiners from amongst all the participating
marketing campaigns:

Citation for Outstanding TV Campaign

Citation for Innovation

Citation for Excellence in Mainland Marketing

Citation for Outstanding Small Budget Campaign

Individual Award

The following awards will be granted to outstanding

marketers by the Board of Examiners:

Distinguished Marketer Awards

"CIM Marketer of the Year Award" will be selected from

amongst the winners of the Distinguished Marketer

Awards.

Outstanding Young Marketing Professional Awards
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ELIGIBLE MARKETING CAMPAIGN
A marketing campaign for a product, a service or

a public service issue.

A marketing campaign launched after October 2003

and with demonstrable results.

The campaign is substantially different from previous

submissions by the same company or organization.

The marketing campaign is developed for either the

Hong Kong market or the Mainland China market,

although supporting materials need not have been

produced locally.

The campaign for the Mainland China market should

be run by a Hong Kong company or organization.

JUDGING PROCESS
Written Submission

All entrants will be invited to submit a five-page summary

of their marketing campaign, which will be reviewed by

the Board of Examiners. The written entries should cover

all the Judging Criteria.

Winners of the Citation for Outstanding TV Campaign,

Citation for Innovation, Citation for Excellence in Mainland

Marketing and Citation for Outstanding Small Budget

Campaign will be selected by the Board of Examiners.

The top six marketing campaigns will be shortlisted for Final

Judging.

Final Judging

The six finalists will be invited to deliver a 30-minute

presentation, and a 10-minute Questions & Answers

session, before the Panel of Judges at the Final Judging.

The Judges will then decide on the winners of the Gold,

Silver, Bronze Prizes and the 3 Certificates of Excellence.

Award Seminar

All six finalists are requested to present their marketing

campaigns at the Award Seminar which is open to all

executives. The seminar will be held on Monday, 12

September 2005.

Winner of the Best Presentation Award will be decided

by the number of votes received from participants during

the Award Seminar.

(The Secretariat may request verification of the data

submitted by contestants during the judging process.)

PARTICIPATION FEE
A participation fee of $3,200 (HKMA or CIM Member) /

$3,800 (Non-Member)  w i l l  be charged for  each

participating marketing campaign of the Award. The

participation fee covers TWO free seats at both the Award

Seminar and the Award Presentation Luncheon.

CAMPAIGN AWARD SCHEDULE
Briefing Session
Monday, 9 May 2005

Deadline for Entries
Monday, 23 May 2005

Deadline for Submission of Write-ups
Monday, 20 June 2005

Final Judging
Saturday, 3 September 2005

Award Seminar
Monday, 12 September 2005

Award Presentation Luncheon
Thursday, 13 October 2005
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1. RATIONALE BEHIND THE MARKETING CAMPAIGN

1.1 Analysis of the market, consumer/customer needs, and the competition

1.2 Definition of objectives

2. STRATEGIC INTENT

2.1 Development and positioning of product or service;

- Relevance to local market needs

- For international product/service, adaptations for local market

(e.g., reformulation, repackaging, reformatting, new applications)

2.2 Pricing

- Relevance to market environment and profit and sales objectives

2.3 Sales or distribution channels

-  Alignment of marketing objectives, resources, and target users

- Efficiency of channels used to reach target users

2.4 Communication and promotion

- Impact on consumer/customer awareness, attitudes, usage

2.5 Overall integration of campaign elements

3. ORIGINALITY OF THE CAMPAIGN

3.1 For local campaign, elements of the campaign which are highly original

3.2 For international campaign, efforts to adapt to local market needs

4. RESULTS

4.1 Marketing Results

- The extent to which the results met marketing objectives

- Quantifiable measures (sales, market share, image improvement, changes in consumer/customer

perceptions, consumer/customer satisfaction, etc.)

4.2 Business Results

- The extent to which the results met business objectives

- Quantifiable measures (profitability, return on investment, impact on company etc.)

5. OTHER MERITORIOUS ASPECTS OF CAMPAIGN

5.1 Creativity, tracking methods, consumer/customer orientation, staff motivation and training, relevance to

local market needs, etc.

5.2 Meeting corporate mission and longer term goals, enhancement of the company culture

5.3 Cost efficiency of marketing funds budgeted

3
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To: The Secretariat

HKMA/TVB Awards for Marketing Excellence 2005

The Hong Kong Management Association

Top Floor, Unit M

Phase III Kaiser Estate

11 Hok Yuen Street

Hunghom

KOWLOON

Attn: Ms Titania Woo, Manager (Tel: 2774 8580 Email: titaniawoo@hkma.org.hk)

Ms Sunnie Ma, Senior Executive Officer (Tel: 2774 8579 Email: sunniema@hkma.org.hk)

Mr Simon Chung, Executive Officer (Tel: 2774 8581 Email: simonchung@hkma.org.hk  Fax: 2365 1000)

My company intends to enter the competition for the HKMA/TVB Awards for Marketing Excellence 2005.

Name of Campaign:

Name of Organization:

Address:

Contact Person: Job Title:

Tel: Fax:

Email:

Deadline for submitting the completed write-up is Monday, 20 June 2005.

A crossed cheque no: of HK$ made payable to

 “The Hong Kong Management Association” is enclosed.

[HK$3,200 (HKMA or CIM Member) / HK$3,800 (Non-Member)  for each participating marketing campaign]

(Companies may submit more than one entry.  Please complete a separate form for each entry.)

Signature: Date:

    (not later than Monday, 23 May 2005)

* Personal data will be used for the purposes of market research, programme development and direct mailing.
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1 9 9 5

GOLD The Kingswood Villas Metamorphosis

SILVER Standard Chartered Credit Card Real Life

Privilege

BRONZE Launching of HMV Superstores:

Music at its Best

1 9 9 4

GOLD Kalm’s – A Gift from the Heart Marketing

Campaign

SILVER All I Want for Christmas is Pacific Place

BRONZE City Telecom Marketing Campaign 1994

1 9 9 3

GOLD Dairy Farm Hi-Calcium Milk

SILVER Taipan Snowy Mooncake

BRONZE Hongkong Telecom CSL 1010 Digital Launch

1 9 9 2

GOLD Recruit

SILVER K-Swiss Sports Shoes

BRONZE MTR Customer Service Campaign

1 9 9 1

GOLD Just Gold Concept

SILVER IKEA Showflat Campaign

BRONZE Mazda 121 Campaign

1 9 9 0

Hong Kong Economic Times Circulation Driven Campaign

1 9 8 9

Fujicolor Circle Campaign

Standard Chartered Bank’s Mortgage Plus Enhancement

  Programme

1 9 8 8

First Pacific Bank CCU Deposit Campaign

1 9 8 7

American Express Card

Fotomax Video Club

1 9 8 6

Jade VTR Package

Three Grains Rice

1 9 8 5

Café de Coral

Exchange Square

Mitsubishi 4-Seater Taxi

* Starting from 1997, the year of the Award Presentation

was adopted as the year of the Award

2 0 0 4

GOLD YOHO Town – Transforming Residential

Property into a Lifestyle Brand

SILVER Swire Homes’ Distinctive New Living

– The Orchards

BRONZE Launch of a New Brand: VAGO with INSOLIA

– The Painless Hi-Heels

2 0 0 3

GOLD One2Free SMS Lovers

SILVER The Power of Love - The Power of Music

BRONZE Ocean Park Halloween Bash 2002

2 0 0 2

GOLD The Making of RoadShow

SILVER Cathay Pacific – The World’s Biggest

Welcome

BRONZE See You at Café de Coral

BRONZE An Exceptional Community for An Exceptional

Ch i ldhood – D i scover y  Bay S iena one

Marketing Campaign

2 0 0 1

GOLD The  Le igh ton  H i l l  –  Home to  the  New

Aristocracy

SILVER Orangeworld – A World Where Your Fantasy

Takes Flight

BRONZE Ribena Mobile the Ultimate Breakthrough

2 0 0 0

GOLD SUNDAY Independence Day

SILVER Ocean Shores – Live the Good Life, Live at

the Best

BRONZE The Creative Positioning of 5-7 Seater Mazda

Premacy Capsule V

1 9 9 9

GOLD A Sentimental Joumey

SILVER Tierra Verde – Breaking Through A Bleak Market

BRONZE Panadol Cold & Flu Campaign

1 9 9 8

GOLD Lipton Ming Han Ching Tea Bags

SILVER The Launch of 5th C Jewellery Consultancy

Service – A New Dimension in Diamond

Marketing

BRONZE Dai Pai Dong – Passion of Hong Kong

1 9 9 7

GOLD The Launch of One2Free

SILVER Shell Supercharged 881 Friends of the Road

BRONZE Product Launch of Lee Kum Kee Seasoned

Soy Sauce for Seafood in 1996

5

PAST AWARD WINNERS



H
KM

A
/T

VB
 A

W
A

RD
S 

FO
R 

M
A

RK
ET

IN
G

 E
XC

EL
LE

N
C

E 
20

05

ELIGIBILITY
The Award is intended to recognize the outstanding

achievement of marketers who have made significant

contribution to the marketing development of their

companies or clients as well as the business community.

There are two categories for individual awards:

1. Distinguished Marketer Awards
Executives who have

- at least 10 years' experience; and

- occupy a senior position; and

- play a leading marketing role in the company or

play a leading role in the marketing development and

marketing execution of client companies.

A Marketer of the Year Award recipient will be

se lec ted  f r om amongs t  t he  w inne r s  o f  t he

Distinguished Marketer Awards.

2. Outstanding Young Marketing Professional
Awards
Executives who have at least 5 years’ experience in

the marketing profession.

JUDGING PROCESS
All entrants need their company's nomination to enter the

Judging Process.

Company Nomination
All entrants have to be nominated by their companies

which are required to send in the Company Nomination

Form on or before Monday, 27 June 2005.

Each year, a company can nominate one candidate for

the Distinguished Marketer Awards and a maximum of

three candidates for the Outstanding Young Marketing

Professional Awards.

Written Submission
All entrants will be required to submit a written submission

not more than four pages together with a one-page

summary of personal information in English or Chinese to

be reviewed by the Board of Examiners.

A full briefing on the submission requirements, judging

criteria and judging process will be available at the

Briefing Session of the Individual Award.

Final Judging
Shortlisted entrants of Distinguished Marketer Awards and

Outstanding Young Marketing Professional Awards will be

invited to a 20-minute interview session in English or

Cantonese by the Board of Examiners.

Winners of the Outstanding Young Marketing Professional

Awards, the Distinguished Marketer Awards as well as the

CIM Marketer of the Year will be selected by the Board

of Examiners.

(The Secretariat may request verification of the data

submitted by contestants during the judging process.)

PARTICIPATION FEE
A participation fee of $1,600 (HKMA or CIM Member) /

$1,900 (Non-Member) will be charged for each nominee

of the Distinguished Marketer Awards and Outstanding

Young Marketing Professional Awards. The participation fee

covers ONE free seat at both the Award Seminar and the

Award Presentation Ceremony.

INDIVIDUAL AWARD SCHEDULE
Briefing Session
Wednesday, 25 May 2005

Deadline for Nomination
Monday, 27 June 2005

Deadline for Submission of Write-ups
Monday, 1 August 2005

Final Judging
Thursday, 15 September 2005

Award Presentation Luncheon
Thursday, 13 October 2005
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   INDIVIDUAL AWARD
JUDGING CRITERIA

1. SINGLE CAMPAIGN TRACK RECORD

Criteria 1.1-1.4 judged based on the contestant’s submission of the single most outstanding marketing

campaign launched after October 2001 in which he/she had played a key role as a case to

demonstrate his/her:

1.1 Creativity/Innovativeness

- Creative or innovative contributions by the contestant to the marketing programme/campaign in

the planning/ strategy development/ execution stages that made the campaign a success.

(Contestants are required to specify their role and contributions)

1.2 Executional Excellence

- Thoroughness/smoothness of campaign execution

- Problem-solving

- Team-building

- Overall campaign management/leadership

(Contestants are required to specify their role and contributions)

1.3 Results

- In terms of sales achievement, or in terms of other marketing results such as distribution, brand

awareness, brand image, customer loyalty/retention, etc or in terms of any other criteria directly

related to the campaign objectives.

1.4 Lessons Learned

- Key learnings that were applied in future campaigns.

2. TRACK RECORD HIGHLIGHTS

2.1 Marketing Achievement

- Other marketing campaigns worthy of mention (Judging will be based on the same criteria as

from 1.1-1.4)

2.2 Personal Achievement

- Academic, professional awards and other public recognition related to marketing

- Career achievement

3. GENERAL CONTRIBUTIONS

3.1 Contributions to the marketing development of the business community (marketing-related aspects such

as efforts in training, grooming, pro-bono work etc.)

3.2 Contributions to the development and improvement of marketing capability of the company such as staff

development and so forth

3.3 Contributions in bringing influence to the direction and management of the company as a whole to be more

marketing-oriented.

7
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To: The Secretariat

HKMA/TVB Awards for Marketing Excellence 2005

The Hong Kong Management Association

Top Floor, Unit M

Phase III Kaiser Estate

11 Hok Yuen Street

Hunghom

KOWLOON

Attn: Ms Titania Woo, Manager (Tel: 2774 8580 Email: titaniawoo@hkma.org.hk)

Ms Sunnie Ma, Senior Executive Officer (Tel: 2774 8579 Email: sunniema@hkma.org.hk)

Mr Simon Chung, Executive Officer (Tel: 2774 8581 Email: simonchung@hkma.org.hk  Fax: 2365 1000)

My organization would like to submit nomination(s) for Distinguished Marketer Awards as well as Outstanding Young Marketing

Professional Awards of the HKMA/TVB Awards for Marketing Excellence 2005.

Name of Organization:

Address:

Contact Person: Job Title:

Tel: Fax:

Email:

A. Nomination for Distinguished Marketer Awards

Nominee: Job Title & Department:

B. Nomination for Outstanding Young Marketing Professional Awards

Nominee: Job Title & Department:

Nominee: Job Title & Department:

Nominee: Job Title & Department:

Deadline for submitting the completed write-up is Monday, 1 August 2005.

A crossed cheque no: of HK$              made payable to

“The Hong Kong Management Association” is enclosed.

[HK$1,600 (HKMA or CIM Member) / HK$1,900 (Non-Member) for each nomination for Distinguished Marketer Awards and

Outstanding Young Marketing Professional Awards]

Signature: Date:

(not later than Monday, 27 June 2005)

* Personal date will be used for the purposes of market research, programme development and direct mailing.

8
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BRIEFING SESSIONS
To enable companies have a better understanding of the Awards, two Briefing Sessions will be organized.

Date: Monday, 9 May 2005 (Campaign Award)

Wednesday, 25 May 2005 (Individual Award)

Time: 9:00am - 10:00am

Venue: The Hong Kong Management Association

4/F Pico Tower

66 Gloucester Road

Wanchai

HONG KONG

Fees: Free of Charge

REPLY SLIP

All those interested are requested to complete the reply slip below and return it back to the Secretariat on or before

Friday, 6 May 2005 for Campaign Award and Friday, 20 May 2005 for Individual Award.

To: The Secretariat

HKMA/TVB Awards for Marketing Excellence 2005

The Hong Kong Management Association

Top Floor, Unit M

Phase III Kaiser Estate

11 Hok Yuen Street

Hunghom

KOWLOON

Attn: Ms Titania Woo, Manager (Tel: 2774 8580 Email: titaniawoo@hkma.org.hk)

Ms Sunnie Ma, Senior Executive Officer (Tel: 2774 8579 Email: sunniema@hkma.org.hk)

Mr Simon Chung, Executive Officer (Tel: 2774 8581 Email: simonchung@hkma.org.hk  Fax: 2365 1000)

I would like to attend the following Briefing Session(s): (Please tick where appropriate)

Campaign Award

Individual Award

Name: Mr/Ms Position:

Company:

Address:

Telephone: Fax:

E-mail:

Signature: Date:

* Personal data will be used for the purposes of marketing research, programme development and direct mailing.
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MARKETING AWARDS
ORGANIZING COMMITTEE

Mr S K Cheong (Chairman)
General Manager – Broadcasting

Television Broadcasts Ltd

Mr Cheang Yoon Hoong
Managing Director

Morning Star Resources Ltd

Mr Sunny Cheung
Managing Director & Head of Consumer Banking

DBS Bank (Hong Kong) Limited

Mr Antony Chow
Managing Director

Euro RSCG Hong Kong

Mr C H Fan
Managing Director

Synergis Holdings Ltd

Mr Roy Tan Hardy
Vice President of Marketing and Sales

Hong Kong Disneyland

Mr Adolf Ho
Managing Director, Greater China

Campbell Soup Asia Ltd

Ms Marisa Kwok
Managing Director, Commercial Group

PCCW Ltd

Mr Samuel Lai
Chief Executive Officer - Acting

Kowloon-Canton Railway Corporation

Mr Joseph Lau
Managing Director

McDonald’s Restaurants (Hong Kong) Ltd

Ms Annie Leung
Managing Director

Longman Hong Kong Education

Ms Winnie Ng
Executive Director

The Kowloon Motor Bus Co (1933) Ltd

AWARD POLICIES
All information and documents supplied by Award

entrants including entrant identities and commentaries

developed dur ing the review of entr ies are kept

confidential and will be used only for the judging of the

Award.

All Judges and Examiners are required to declare in

advance to the Award Secretariat any cases or situations

which may create any apparent or potential conflict of

interest. The Judge or Examiner in question would be

barred from reviewing the entries concerned or handling

in any manner the materials submitted by the award

entrants involved.

ENQUIRIES
For enquiries please contact Ms Titania Woo, Manager

on 2774 8580 (Email: t i taniawoo@hkma.org.hk) or

Ms Sunnie Ma, Senior Executive Officer on 2774 8579

(Email: sunniema@hkma.org.hk) or Mr Simon Chung,

E x e c u t i v e  O f f i c e r  o n  2 7 7 4  8 5 8 1  ( E m a i l :

simonchung@hkma.org.hk) or by fax on 2365 1000.
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YOHO Town - 
Swire Homes’ Distinctive New Living
– The Orchards

VAGO

2 0 0 3 

One2Free
The Power of Love - The Power of Music
2002

2 0 0 2 

RoadShow

2 0 0 1 

Orangeworld

2 0 0 0 

Sunday

Premacy Capsule V 5-7 Seater

1 9 9 9 

1 9 9 8 

5C

1 9 9 7 

One2Free 2
881Shell

1 9 9 5 

HMV

1 9 9 4 

Kalm

1 9 9 3 

CSL1010

1 9 9 2 

Recruit
K-Swiss

1 9 9 1 

121

1 9 9 0 

1 9 8 9 

1 9 8 8 

CCU

1 9 8 7 

1 9 8 6 

1 9 8 5 
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$
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HK$1,900
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:2774 8580
: titaniawoo@hkma.org.hk
:2774 8579

: sunniema@hkma.org.hk
: 2774 8581

: simonchung@hkma.org.hk
2365 1000
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