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INTRODUCTION
   TO THE AWARDS

1

ABOUT THE AWARDS
Now in its 26th year, the HKMA/TVB Awards for Marketing

Excellence bestow honour and public recognition on

indiv iduals and organizat ions that have, through

outstanding marketing programmes, broken barriers and

raised the standards of the marketing profession in Hong

Kong.

HOW THE AWARDS BENEFIT
Y O UY O UY O UY O UY O U

Provide a valuable experience-sharing occasion

Excellent opportunity to prove your ability and success

Gain recognit ion f rom peers in the market ing

profession and the business community

Fun, exciting and enriching

YYYYYOUR COMPOUR COMPOUR COMPOUR COMPOUR COMPANYANYANYANYANY

Confer the prestigious recognition and endorsement

of the HKMA on the company’s product or service

and the company itself

Strengthen the company’s reputation within the trade

and in the community at large

Provide a high-prof i le, posi t ive image for the

company and its product or service via

- a 30-minute programme on TVB Pearl;

- coverage in the major Chinese and Engl ish

language press;

- exposure on TVB Jade and TVB Pearl in the Award

promotion campaign in 2012.

Increase the morale and motivation of the staff of

Award recipients by publicly recognizing their efforts;

and

The winners will be allowed to use the award logo on

thei r  s tat ioner y,  promot ional l i terature and in

advertising.

AWARD CATEGORIES, PRIZES
AND RECOGNITION FOR
WINNERS
There are two categories for the awards:

Campaign Awards

Individual Awards

Campaign Awards

The fol lowing prizes wi l l  be granted to the top six

marketing campaigns by the Panel of Judges and the

Board of Examiners, comprising members of the Marketing

Awards Organizing Committee and the Marketing

Management Committee of the Association:

Gold Prize

Silver Prize

Bronze Prize

Three Excellence Awards

A recipient of the Best Presentation Award will be selected

by all participants attending the Award Seminar.

Recipients of the following awards will be selected by the

Board of Examiners from amongst all the participating

marketing campaigns:

Certificate(s) of Merit

Citation for Outstanding TV Campaign

Citation for Innovation

(MassMutual Asia Ltd is the Title Sponsor of the Citation

for Innovation)

Citation for Outstanding Small Budget

Campaign

(Tao Heung Group is the Title Sponsor of the Citation

for Outstanding Small Budget Campaign)

Other Special Citations (e.g. Citation for Impact on

the Community, Citation for Excellence in Mainland

Marketing)

Best Marketing Partner Awards wi l l  be awarded to

companies such as advertising, research, PR and media

agencies in recognition of their important role to the

success of different marketing campaigns.

Individual Awards

The following awards will be granted to outstanding

marketers by the Panel of Judges and the Board of

Examiners:

Marketer of the Year Award

(selected from amongst the Distinguished Marketing

Leadership Awardees)

Distinguished Marketing Leadership Awards

Outstanding Marketing Professional Awards



MARKETING AWARDS
ORGANIZING COMMITTEE

Mr S K Cheong (Chairman)
General Manager - Broadcasting
Television Broadcasts Ltd

Mr Robert Chan
Executive Director
Peninsular Asia Group

Mr Daniel Chong
Managing Director
Yata Department Store

Mr Andrew Kam
Managing Director
Hong Kong Disneyland Resort

Mr Bruce Lam
General Manager, Markets, Hong Kong & Macau
Nokia (Hong Kong) Limited

Mr Martin Lee
General Manager, Cakes & Bakery,
  Branded Products & Leasing
Maxim’s Caterers Ltd

Mr Vincent Leung
Senior Vice President
SKECHERS Hong Kong Limited

Mr Lim Meng Teng
Founder and Managing Director
Neo Derm Group Ltd

Mr Timothy Lo
Managing Director
CIC Investor Services Ltd

Dr Kim Mak BBS JP
Executive Director, Corporate Affairs
The Hong Kong Jockey Club

Ms Winnie Ng
Director
The Kowloon Motor Bus Co Ltd

Mr Stanley Sun
Managing Director
Fuji Photo Products Company Limited

Mr Larry Sze
CEO
Gilman Group

Mr K K Tsang
Chief Executive Officer
GroupM Hong Kong

2

AWARD POLICIES
All information and documents supplied by Award

entrants including their identities, written submissions and

commentaries developed during the review of entries are

kept confidential and will be used only for the judging

of the Award.

All Judges and Examiners are required to declare in

advance to the Award Secretariat any cases or situations

which may create any apparent or potential conflict of

interest. The Judge or Examiner in question would be

barred from reviewing the entries concerned or handling

in any manner the materials submitted by the award

entrants involved.

ENQUIRIES
For enquiries please contact:

Ms Titania Woo, General Manager

Tel: 2774 8580 / Email: titaniawoo@hkma.org.hk

Ms Sunnie Ma, Manager

Tel: 2774 8579 / Email: sunniema@hkma.org.hk

Ms Tyona Lee, Executive Officer

Tel: 2774 8519 / Email: tyonalee@hkma.org.hk

Ms Candy Sun, Executive Officer

Tel: 2774 8547 / Email: candysun@hkma.org.hk

or by fax on 2365 1000.
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3

CAMPAIGN AWARDS

ELIGIBLE MARKETING CAMPAIGN
A marketing campaign for a product, a service or

a public service issue.

A marketing campaign launched after October 2009

and with demonstrable results.

The campaign is substantially different from previous

submissions by the same company or organization.

The marketing campaign is developed for either the

Hong Kong market or the Mainland China market,

although supporting materials need not have been

produced locally.

The campaign for the Mainland China market should

be run by a Hong Kong company or organization.

JUDGING PROCESS
Written Submission

All entrants will be invited to submit a five-page summary

of their marketing campaign together with a one-page

executive summary in English or Chinese to be reviewed

by the Board of Examiners. The written entries should cover

all the Judging Criteria.

Winners of the Certificate(s) of Merit, Citation for Outstanding

TV Campaign,            C i tat ion fo r  Innovat ion,

 Citation for Outstanding Small Budget Campaign

and other Special Citations will be selected by the Board

of Examiners.

The top six marketing campaigns will be shortlisted for Final

Judging.

Final Judging

The six finalists will be invited to deliver a 30-minute

presentation, followed by a 10-minute Question & Answer

session, before the Panel of Judges at the Final Judging.

The Judges will then decide on the winners of the Gold,

Silver, Bronze Prizes and the three Excellence Awards.

Award Seminar

All six finalists are requested to present their marketing

campaigns at the Award Seminar which is open to all

executives. The seminar will be held on Thursday, 29

September 2011.

Winner of the Best Presentation Award will be decided

by the number of votes received from participants during

the Award Seminar.

(The Secretariat may request verification of the data

submitted by contestants during the judging process.)

PARTICIPATION FEE
HKMA Member: HK$5,800 per programme

Non-Member: HK$6,200 per programme

The participation fee covers:

- FOUR free seats at the Award Seminar

- ONE free seat at the Award Presentation Dinner

CAMPAIGN AWARD SCHEDULE
Deadline for Entries
Tuesday, 3 May 2011

Deadline for Submission of Write-ups
Friday, 27 May 2011

Final Judging
Saturday, 27 August 2011

Award Seminar
Thursday, 29 September 2011

Award Presentation Dinner
Monday, 17 October 2011

Points
Awarded

Agency being recognized in the participating campaign 1
Participating campaign being ranked top 50% or

above among all the entries 2
Participating campaign being selected as a

Special Citation recipient 3
Participating campaign being selected as a
  Certificate of Merit recipient 4
Participating campaign being short-listed as a Finalist 5
Participating campaign being awarded the Bronze Prize 2
Participating campaign being awarded the Silver Prize 3
Participating campaign being awarded the Gold Prize 5

Best Marketing Partner Awards

All entrants of the campaign awards are required to cite

a maximum of three external parties such as their

advertising, research, PR and media agencies contributing

to the success of their programmes.  Winners of the Best

Marketing Partner Awards will be selected according to

the following scoring system:
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MASSMUTUAL ASIA
CITATION FOR INNOVATION

About MassMutual Asia Ltd.

In 2009, the “MassMutual Jr. Space Camp” programme,
sponsored by MassMutual Asia Ltd (MassMutual Asia), was
awarded the coveted “HKMA/TVB Awards for Marketing
Excellence – Citation for Innovation” in recognition of its
innovative and unique marketing strategies. Since then,
MassMutual Asia has been the tit le sponsor of the
“MassMutual Asia Citation for Innovation” in 2010 and 2011.

MassMutual Asia is a member of the US-based MassMutual
Financial Group1. Established in 1851, MassMutual has 160
years of experience in risk- and wealth-management
services and is ranked in the renowned FORTUNE 500 as
one of the “Five Largest US Life Insurance Companies.”2

As the group’s flagship company in Asia, MassMutual Asia
has its headquarters in Hong Kong and operates a branch
office in Macau, and is dedicated to offering high quality
one-stop risk- and wealth-management services. In
addition, MassMutual Asia operates several subsidiaries in
Hong Kong, including MassMutual Asia Investors Ltd, which
provides an array of wealth-management services,
MassMutual Trustees Ltd, which focuses on MPF, and
MassMutual Insurance Consultants Ltd, which handles
general insurance.

Living the vision of “Dare to Dream a Brighter Future”,
MassMutual Asia is committed to developing flexible and
innovative products and to delivering professional services
to help customers realize their long-term goals and
dreams.

1. MassMutual Financial Group is a marketing designation for the
Massachusetts Mutual Life Insurance Company (MassMutual) and
its affiliates.

2. Ranked according to the aggregate results of [Insurance: Life,
Health (Mutual)] and [Insurance: Life, Health (Stock)] on the total
revenues for 2009, based on the FORTUNE 500 as published
on May 3, 2010.

Message from Ms Jeanne Sau
Chief Marketing Officer
MassMutual Asia Ltd.

“Dare to Dream a Brighter Future – ‘Dare to dream’ is the

spark that creates a vis ion of a brighter future. A

remarkable creative idea is usually inspired by the

customer’s lifestyle and needs, and grows from the vision

of ‘dare to dream’.

The HKMA/TVB Award for Marketing Excellence is the

annual highlight event in the marketing industr y. By

sponsoring the ‘Citation for Innovation,’ MassMutual Asia

aims to advocate unique and ‘dare-to-dream’ marketing

strategies, and to raise the overall standard of the

marketing profession.”

TAO HEUNG CITATION FOR
OUTSTANDING SMALL BUDGET
CAMPAIGN

About Tao Heung Group - A diverse multi-brand
restaurant experience

Since 1991 and up until now, Tao Heung has built a network

of more than 80 restaurants in Hong Kong (66) and

Southern China (14).  These restaurants are at prime

locations hence enjoy high customer flows and draw

patronage of primarily affluent middle-end diners.

Tao Heung adopts a successful multi-brand strategy, with

14 key brands under the name of Tao Heung.  Each

brand represents a unique dining style and targets a

specific clientele or dining preference.  As such, they can

profitably co-exist in popular dining areas.  Tao Heung’s

restaurant brands are also differentiated by their fine style

and décor, including staff uniforms, tableware and interior

decoration.

Tao Heung has innovative and effective marketing

strategies that have helped to capture new customers

for its restaurants and reinforce the different brands in the

public mind.  Its speciality restaurants, for example, are

known and appreciated for not charging for tea,

seasonings and service, while its Chung’s Cuisine restaurant

is popular for its “no MSG, no artificial colour ingredient”

promise.

Message from Ms Iva Au
General Manager, Corporate Affairs
Tao Heung Group

“As we all know, Hong Kong is a top innovative city in the

world.  Many different impressive marketing strategies are

being generated everyday, especially some are good

at controlling at small budget.  For the sake of impressing

customers, Innovation and creativity should be a key

success factor, even the valuable assets, to enrich the

unforgettable product experience to customers.

Tao Heung Group is used to stay on its own mission -‘Willing

to work, having courage and devoted to innovation’.

Hence, by sponsoring the ‘Citation for Outstanding Small

Budget Campaign’, Tao Heung Group would like to

support this annual highlight event in the marketing industry

- the HKMA/TVB Awards for Marketing Excellence, which

enhances the competitive advantages within brands and

encourages creative ideas, as well as strengthens the

overall professional standard in Hong Kong.”
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1. RATIONALE BEHIND THE MARKETING CAMPAIGN 15

1.1 Analysis of the market, consumer/customer needs, and the competition

1.2 Definition of objectives

2. MARKETING EXECUTION 55

2.1 Development and positioning of product or service 10

- Relevance to local market needs

- For international product/service, adaptations for local market

(e.g., reformulation, repackaging, reformatting, new applications)

2.2 Pricing 10

- Relevance to market environment and profit and sales objectives

2.3 Sales or distribution channels 10

-  Alignment of marketing objectives, resources, and target users

- Efficiency of channels used to reach target users

2.4 Communication and promotion 10

- Impact on consumer/customer awareness, attitudes, usage

2.5 People 10

- Whether staff are appropriately trained and well motivated to deliver the objectives

of the campaign?

- How the people issues have been appropriately considered?

- How the people element was used to add value to the campaign?

2.6 Overall integration of campaign elements  5

3. ORIGINALITY AND STRATEGIC IMPACT OF THE CAMPAIGN 15

3.1 For local campaign, elements of the campaign which are highly original and creative

3.2 For international campaign, efforts to adapt to local market needs and elements which are

highly creative

3.3 The extent to which the campaign broke new ground in the industry and created a unique

position for the company

4 . RESULTS 25

4.1 Marketing Results 15

- The extent to which the results met marketing objectives

- Quantifiable measures (sales, market share, image improvement, changes in

consumer/customer perceptions, consumer/customer satisfaction, etc.)

4.2 Financial Results 10

- The extent to which the results met financial objectives

- Quantifiable measures (profitability, return on investment etc.)

- Cost efficiency of marketing expenditure

5. EXCEPTIONAL MERITORIOUS ASPECTS OF CAMPAIGN 10

5.1 Impact on and benefits to the future development of the company and/or the industry

5.2 Learning for the company

TOTAL: 120

5

CAMPAIGN AWARD
     JUDGING CRITERIA

POINTS ALLOCATED
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    PAST CAMPAIGN
AWARD WINNERS

2 0 1 0

GOLD
“Maxim’s Angel and Devil”
SILVER
“Standard Chartered Hong Kong 150th
  Anniversary Commemorative Charity
  Banknote Marketing Campaign”
BRONZE
“McDonald’s Moments Delivered”

2 0 0 9

GOLD
“MTR Rail Merger Campaign -
  The Unprecedented Marketing Challenge”
SILVER
“McDonald’s Democratizing Premium Coffee”
BRONZE
“American Express Cathay Pacific Credit Card
  – Fly Faster”

2 0 0 8

GOLD
Continuous 'One-Up' Breakthrough

– The Success Story of Harbour City,
the Success Story of You & Me!

SILVER
Pizza Hut Chessy Bites

– Release the Child in You
BRONZE
Manhattan Hill

– Magic Happens in West Kowloon

  2  0 0 7

GOLD
Bel-Air No.8

– The New Landmark in Island South
SILVER
Cathay Pacific

– Moving Forward with Hong Kong for 60
Years

BRONZE
Luxottica

– Revitalized an Old Brand in a Stagnant
Industry

  2  0 0 6

GOLD
Love Hong Kong, Love Ocean Park!
SILVER
CLP Power:
  Create the Market – Induction Cooking
BRONZE
apm – a retail breakthrough for HK

  2  0 0 5

GOLD
Revolution of Pizza Hut's Business Concept
SILVER
Repositioning of e-zone
BRONZE
Cathay Pacific - It's the little things we remember

  2  0 0 4

GOLD
YOHO Town

– Transforming Residential Property into
a Lifestyle Brand

SILVER
Swire Homes’ Distinctive New Living

– The Orchards
BRONZE
Launch of a New Brand: VAGO with INSOLIA

– The Painless Hi-Heels

2 0 0 3

GOLD
One2Free SMS Lovers
SILVER
The Power of Love - The Power of Music
BRONZE
Ocean Park Halloween Bash 2002

2 0 0 2

GOLD
The Making of RoadShow
SILVER
Cathay Pacific

– The World’s Biggest Welcome
BRONZE
See You at Café de Coral
BRONZE
An Exceptional Community for An Exceptional
  Childhood

– Discovery Bay Siena one Marketing
  Campaign

  2  0 0 1

GOLD
The Leighton Hill

– Home to the New Aristocracy
SILVER
Orangeworld

– A World Where Your Fantasy Takes Flight
BRONZE
Ribena Mobile the Ultimate Breakthrough

  2  0 0 0

GOLD
SUNDAY Independence Day
SILVER
Ocean Shores

– Live the Good Life, Live at the Best
BRONZE
The Creative Positioning of 5-7 Seater Mazda

Premacy Capsule V

  1  9 9 9

GOLD
A Sentimental Journey
SILVER
Tierra Verde

– Breaking Through A Bleak Market
BRONZE
Panadol Cold & Flu Campaign

  1  9 9 8

GOLD
Lipton Ming Han Ching Tea Bags
SILVER
The Launch of 5th C Jewellery Consultancy
  Service

– A New Dimension in Diamond  Marketing
BRONZE
Dai Pai Dong

– Passion of Hong Kong

  1  9 9 7

GOLD
The Launch of One2Free
SILVER
Shell Supercharged 881 Friends of the Road
BRONZE
Product Launch of Lee Kum Kee Seasoned
  Soy Sauce for Seafood in 1996

1 9 9 5

GOLD
The Kingswood Villas Metamorphosis
SILVER
Standard Chartered Credit Card Real Life
  Privilege
BRONZE
Launching of HMV Superstores: Music at its
  Best

1 9 9 4

GOLD
Kalm’s

– A Gift from the Heart Marketing Campaign
SILVER
All I Want for Christmas is Pacific Place
BRONZE
City Telecom Marketing Campaign 1994

1 9 9 3

GOLD
Dairy Farm Hi-Calcium Milk
SILVER
Taipan Snowy Mooncake
BRONZE
Hongkong Telecom CSL 1010 Digital Launch

1 9 9 2

GOLD
Recruit
SILVER
K-Swiss Sports Shoes
BRONZE
MTR Customer Service Campaign

1 9 9 1

GOLD
Just Gold Concept
SILVER
IKEA Showflat Campaign
BRONZE
Mazda 121 Campaign

1 9 9 0

Hong Kong Economic Times Circulation Driven
  Campaign

1 9 8 9

Fujicolor Circle Campaign
Standard Chartered Bank’s Mortgage Plus
  Enhancement Programme

1 9 8 8

First Pacific Bank CCU Deposit Campaign

1 9 8 7

American Express Card
Fotomax Video Club

1 9 8 6

Jade VTR Package
Three Grains Rice

1 9 8 5

Café de Coral
Exchange Square
Mitsubishi 4-Seater Taxi

* Starting from 1997, the year of the Award
Presentation was adopted as the year of
the Award
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CAMPAIGN AWARD
        ENTRY FORM

To: The Secretariat

HKMA/TVB Awards for Marketing Excellence 2011

The Hong Kong Management Association

16/F, Tower B, Southmark

11 Yip Hing Street

Wong Chuk Hang

Hong Kong

Attn: Ms Titania Woo, General Manager (Tel: 2774 8580 Email: titaniawoo@hkma.org.hk)

Ms Sunnie Ma, Manager (Tel: 2774 8579 Email: sunniema@hkma.org.hk)

Ms Candy Sun, Executive Officer (Tel: 2774 8547 Email: candysun@hkma.org.hk    Fax: 2365 1000)

My company intends to enter the competition for the HKMA/TVB Awards for Marketing Excellence 2011 .

Name of Campaign:

Name of Organization:

Address:

Contact Person: Job Title:

Tel: Fax:

Email:

Deadline for submitting the completed write-up is Friday, 27 May 2011.

A crossed cheque no: of HK$ made payable to

 “The Hong Kong Management Association” is enclosed.

[HK$5,800 (HKMA Member) / HK$6,200 (Non-Member)  for each participating marketing campaign]

(Companies may submit more than one entry.  Please complete a separate form for each entry.)

Signature: Date:

  (not later than Tuesday, 3 May 2011)

* Personal data will be used for the purposes of market research, programme development and direct mailing

of the HKMA.

(ACM-42412-2011-1-NL)
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INDIVIDUAL AWARDS

BENEFITS AND RECOGNITION
Winners of the Distinguished Marketing Leadership Awards

and the Outstanding Marketing Professional Awards will

enjoy the following benefits and recognitions:

1. For Distinguished Marketing Leadership Awardees,
they will be granted:
- HKMA Professional Manager status.  The membership

fee and the CPD requirements for the first two years
will be waived;

- Membership at the HKMA Sales and Marketing
Executives Club.  The membership fee for the first
two years will be waived.

2. For Outstanding Marketing Professional Awardees,
they will be granted:
- HKMA Full Membership or Associate Membership

status, depending on their work experience and
academic qualifications.  The membership fee for
the first two years will be waived;

- Membership at the HKMA Sales and Marketing
Executives Club.  The membership fee for the first
two years will be waived.

ELIGIBILITY
The Award is intended to recognize the outstanding

achievement of marketers who have made significant

contribution to the marketing development of their

companies or clients as well as the business community.

There are two categories for individual awards:

1. Distinguished Marketing Leadership Awards
Executives who have

- at least 10 years' experience; and

- occupy a senior position; and

- play a leading marketing role in the company or

play a leading role in the marketing development

and marketing execution of client companies.

A Marketer of the Year Award recipient will be

se lec ted  f r om amongs t  t he  w inne r s  o f  t he

Distinguished Marketing Leadership Awards.

2. Outstanding Marketing Professional Awards
Executives who excel in a general marketing role or

in a specialist marketing function including:

- Advertising

- Digital Marketing

- Direct Marketing

- Public Relations

- Research

are eligible to enter the Award.
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PARTICIPATION FEE
HKMA Member: HK$3,800 per nominee

Non-Member: HK$4,200 per nominee

The participation fee covers:

- TWO free seats at the Award Seminar

- ONE free seat at the Award Presentation Dinner

INDIVIDUAL AWARD SCHEDULE
Deadline for Nomination
Friday, 3 June 2011

Deadline for Submission of Write-ups
Monday, 4 July 2011

Final Judging
Saturday, 3 September 2011

Award Presentation Dinner
Monday, 17 October 2011

INDIVIDUAL AWARDS

9

JUDGING PROCESS
All entrants need their company's nomination to enter the

Judging Process.

Company Nomination
All entrants have to be nominated by their companies

which are required to send in the Company Nomination

Form on or before Friday, 3 June 2011Friday, 3 June 2011Friday, 3 June 2011Friday, 3 June 2011Friday, 3 June 2011.

Each year, a company can nominate one candidate for

the Distinguished Marketing Leadership Awards and a

maximum of five candidates for the Outstanding Marketing

Professional Awards.

Written Submission
All entrants will be required to submit a written submission

of not more than four pages together with a one-page

summary of personal information in English or Chinese to

be reviewed by the Board of Examiners.

Final Judging
Short l isted entrants of the Dist inguished Marketing

Leadership Awards and the Outstanding Marketing

Professional Awards will be invited to the Final Judging

which will includes two parts as follows:

Part One:

Presentat ion on "S ingle Campaign Track Record"

(10-minute)

Question-and-Answer Session (5-minute)

Part Two:

Presentation on a case topic (5-minute)

(All finalists will be given 30 minutes to prepare a case
topic before his/her assigned interview time.)
Question-and-Answer Session (8-minute)

Winners of the Marketer of the Year, the Distinguished

Marketing Leadership Awards as well as the Outstanding

Marketing Professional Awards will be selected by the

Panel of Judges.

(The Secretariat may request verification of the data

submitted by contestants during the judging process.)
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 DISTINGUISHED MARKETING
LEADERSHIP AWARD
         JUDGING CRITERIA

POINTS ALLOCATED

1.  S INGLE CAMP1. S INGLE CAMP1. S INGLE CAMP1. S INGLE CAMP1. S INGLE CAMPAIGN TRAAIGN TRAAIGN TRAAIGN TRAAIGN TRACK RECORDCK RECORDCK RECORDCK RECORDCK RECORD 4 04 04 04 04 0
Please describe the single most successful marketing campaign which you have played a key role.

The campaign should be launched after October 2007.

1.1 Please describe your contribution / involvement in the following areas:

1.1.1 Creativity / Innovativeness 8

1.1.2 Leadership and Executional Excellence of the Campaign 8

1.1.3 Strategic Thinking behind the Campaign 9

1.2 Results 10

In terms of sales achievement or in terms of other marketing results such as distribution,

brand awareness, brand image, customer loyalty / retention, etc or in terms of the business value

to the organization

1.3 Lesson Learned 5

Key learnings that were applied in future campaigns

2.  TRACK RECORD HIGHL IGHTS2.  TRACK RECORD HIGHL IGHTS2.  TRACK RECORD HIGHL IGHTS2.  TRACK RECORD HIGHL IGHTS2.  TRACK RECORD HIGHL IGHTS 4 54 54 54 54 5
Other than the single campaign track record above, please describe your achievements over

the course of your career in the following areas:

2.1 Marketing Achievements 20

Please cite up to three marketing campaigns over the last ten years that you feel represent

excellence in marketing and briefly describe your role / contributions to the campaigns.

2.2 Achievements in the Leadership of the Marketing Function in the Organization / or Client 10

Organization

Please describe how you have helped to improve and develop the marketing

capability of your current and / or previous organization(s).

2.3 Contributions to the Strategic Business Direction of the Organization / or Client Organization 10

Please describe very specifically how you have contributed to or influenced your current and /

or previous organization(s) in following areas:

2.3.1 Strategic Business Direction

2.3.2 Business Growth

2.3.3 Profitability

2.4 Personal Achievements 5

- Academic, professional awards and other public recognition related to marketing

- Career achievements

3. GENERAL CONTRIBUT IONS3. GENERAL CONTRIBUT IONS3. GENERAL CONTRIBUT IONS3. GENERAL CONTRIBUT IONS3. GENERAL CONTRIBUT IONS 1 51 51 51 51 5
Contributions to the marketing development of the business community

(marketing-related aspects such as efforts in training, grooming, pro-bono work etc.)

TOTAL: 100
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OUTSTANDING MARKETING
     PROFESSIONAL AWARD
   JUDGING CRITERIA

POINTS ALLOCATED

1.  S INGLE CAMP1. S INGLE CAMP1. S INGLE CAMP1. S INGLE CAMP1. S INGLE CAMPAIGN TRAAIGN TRAAIGN TRAAIGN TRAAIGN TRACK RECORDCK RECORDCK RECORDCK RECORDCK RECORD 6 06 06 06 06 0
Please describe the single most successful marketing campaign which you have played a key role.

The campaign should be launched after October 2007.

1.1 Please describe your contribution / involvement in the following areas:

1.1.1 Creativity / Innovativeness 15

1.1.2 Executional Excellence 25

Please cite the efforts you have made in contributing to the executional excellence of

the campaign including:

- achieving the campaign objectives

- meeting the campaign time-line

- meeting the campaign budget

- solving the problems encountered

1.2 Results 10

In terms of sales achievement or in terms of other marketing results such as distribution, brand

awareness, brand image, customer loyalty / retention, etc or in terms of the business value to the

organization

1.3 Lesson Learned 10

Key learnings that were applied in future campaigns

2 .2 .2 .2 .2 . TRACK RECORD HIGHL IGHTSTRACK RECORD HIGHL IGHTSTRACK RECORD HIGHL IGHTSTRACK RECORD HIGHL IGHTSTRACK RECORD HIGHL IGHTS 3 03 03 03 03 0
Other than the single campaign track record above, please describe your achievements over

the course of your career in the following areas:

2.1 Marketing Achievements 20

Please cite up to three marketing campaigns over the last five years that you feel represent

excellence in marketing and briefly describe your role / contributions to the campaigns.

2.2 Personal Achievements 10

- Academic, professional awards and other public recognition related to marketing

- Career achievements

3 .3 .3 .3 .3 . SELF- IMPROVEMENT PLANSELF- IMPROVEMENT PLANSELF- IMPROVEMENT PLANSELF- IMPROVEMENT PLANSELF- IMPROVEMENT PLAN 1 01 01 01 01 0
Please describe how you intend to improve yourself to further your marketing career.

TOTAL: 100
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  PAST INDIVIDUAL
AWARD WINNERS

The above-mentioned Award recipients occupied the positions shown in their companies during the year of the
Award indicated.

* The order of presentation of individual awardees receiving the same award is based on the alphabetical order
of their surname.

20082008200820082008

CIM Marketer of the Year

Ms Koby Kwan
Marketing Head
Cerebos (Hong Kong) Limited

Distinguished Marketing
Leadership Awardees*:

Ms Bertha Chan
Marketing Manager
Ngong Ping 360 Limited

Mr Stanley Cheung
General Manager,
  Asia Pacific Region
Okamoto Industries (HK) Limited

Ms Koby Kwan
Marketing Head
Cerebos (Hong Kong) Limited

Ms Karen Tam
Senior Manager
  – Promotions and Advertising
Harbour City Estates Limited

Outstanding Marketing
Professional Awardees*:

Ms Pinky Chiang
Manager, Corporate Communication
Convoy Financial Group

Ms Avis Lau
Fuels Brand Manager
Shell Hong Kong Limited

Mr Andrew Yeung
Promotions and Advertising
  Manager – Dalian Times Square
Wharf Estates China Limited

Ms Florence Yiu
Division Manager,
  Projection Systems
3M Hong Kong Limited

20092009200920092009

CIM Marketer of the Year

Ms Diane Chiu
Marketing Director
The Dairy Farm Company Ltd –
  Wellcome

Distinguished Marketing
Leadership Awardees*:

Ms Diane Chiu
Marketing Director
The Dairy Farm Company Ltd –
  Wellcome

Ms Clare Ho
Director of Consumer Mobile
  Marketing, Consumer Group
PCCW Limited

Ms Betty Leong
General Manager –
  Investment Property
MTR Corporation Limited

Ms Lena Tsang
Vice President
Sir Hudson International Limited

Outstanding Marketing
Professional Awardees*:

Ms Emily Chow
Deputy Head of Marketing
PrimeCredit Limited

Ms Wendy Leung
Senior Marketing Manager
McDonald’s Restaurants (HK) Ltd

Mr Ivan Wong
Vice President – Mobile Marketing,
  Consumer Group
PCCW Limited

20102010201020102010

Marketer of the Year

Ms Rhoda Chan
Head of Corporate Responsibility,
  Corporate Affairs, Hong Kong
Standard Chartered Bank
  (Hong Kong) Limited

Distinguished Marketing
Leadership Awardees*:

Ms Elaine Chan
Deputy Head of Corporate
  Communication
New World First Bus Services Limited

Ms Rhoda Chan
Head of Corporate Responsibility,
  Corporate Affairs, Hong Kong
Standard Chartered Bank
  (Hong Kong) Limited

Ms Helen Cheung
Director of Corporate Communications
  & Relations
McDonald’s Restaurants (HK) Limited

Mr Jacky Hui
Senior Manager, Marketing & PR
EGL Tours Co Ltd

Ms Tracy Leung
Head of Cathay Pacific Co-brand Portfolio
American Express International Inc

Outstanding Marketing
Professional Awardees*:

Ms Esther Chung
Assistant Marketing Manager
McDonald’s Restaurants (HK) Limited

Ms Mary Shek
Senior Branding Manager
Standard Chartered Bank
  (Hong Kong) Limited

Ms Rebecca Tse
Assistant General Manager
YATA Department Store

20072007200720072007

CIM Marketer of the Year

Mr Lewis Soo
Manager, Residential Market
CLP Power Hong Kong Limited

Distinguished
Marketer Awardees*:

Ms Susanna Lau
General Manager
Hong Thai Travel

Ms Vivian Lee
Marketing Director
Ocean Park Hong Kong

Mr Lewis Soo
Manager, Residential Market
CLP Power Hong Kong Ltd

Mr Gilman Too
Marketing Director – Greater China
Luxottica Retail China Limited

Mr Alan Wong
Director of Marketing
DHL Express (Hong Kong) Limited

Outstanding Young
Marketing Professional
Awardees*:

Ms Jamie Chan
Director, Certified Naturopathic Doctor
Energy Source

Mr Wilson Chung
Senior Marketing Manager
Pacific Century Premium
  Developments Limited

Mr Joseph Lau
Sales Manager, Residential
CLP Power Hong Kong Limited

Ms Canny Leung
Executive Director
BMA Marketing & Advertising Ltd

Ms Canace Lin
Assistant Marketing Manager
McDonald’s Restaurants (HK) Ltd

Mr Balwin Yeung
Senior Marketing Manager
Hong Thai Travel

20062006200620062006

CIM Marketer of the Year

Ms Randy Lai
Vice President of Marketing
McDonald’s Restaurants (HK) Limited

Distinguished
Marketer Awardees*:

Ms Fanny Chan
Publisher & Chief Executive Officer
Job Market Publishing Ltd,
  Sing Tao News Corporation

Mr James Hong, Akio
Senior Manager, Marketing Department
Sony Computer Entertainment
  Hong Kong Limited

Ms Randy Lai
Vice President of Marketing
McDonald’s Restaurants (HK) Limited

Ms Rita Li
Director of Consumer Marketing
PCCW Limited

Mr Joseph Wong
Head of Marketing
Hong Kong Philharmonic Orchestra

Mr Harold Yip
General Manager
Double A

Outstanding Young
Marketing Professional
Awardees*:

Ms Vivian Lee
Product Manager
MTR Corporation Limited

Ms Clara Lo
Group Product Manager
Amoy Food Limited

Ms Sharon Siu
Marketing Director
Job Market Publishing Ltd,
  Sing Tao News Corporation

Ms Anisa Tio
Marketing Manager
McDonald’s Restaurants (HK) Limited

20052005200520052005

CIM Marketer of the Year

Ms Amanda Lui
Director & Chief Operations Officer
RoadShow Holdings Limited

Distinguished
Marketer Awardees*:

Ms Anita S Y Chan
Deputy General Manager
Sun Hung Kai Real Estate Agency Ltd

Ms Melanie Lee
Vice President, Marketing
New World Mobility

Mr Terence Lee
Marketing Communications Manager
The Hong Kong and China Gas
  Company Limited

Ms Amanda Lui
Director & Chief Operations Officer
RoadShow Holdings Limited

Ms Eunice Wong
Marketing Director
Jardine Restaurant Group,
  Pizza Hut Hong Kong

Outstanding Young
Marketing Professional
Awardees*:

Ms Lau Yeuk Hung, Sandy
Senior Marketing Officer
Double A

Ms Camellia Lee
Market Development Manager
Double A

Ms Elman Lee
Marketing Manager
FORTRESS

Ms Joanne Tang
Assistant Marketing Manager
Warner Music Hong Kong Limited

Ms Nancy Yau
Senior Marketing Manager
Jardine Restaurant Group,
  Pizza Hut Hong Kong
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To: The Secretariat

HKMA/TVB Awards for Marketing Excellence 2011

The Hong Kong Management Association

16/F, Tower B, Southmark, 11 Yip Hing Street, Wong Chuk Hang, Hong Kong

Attn: Ms Titania Woo, General Manager (Tel: 2774 8580 Email: titaniawoo@hkma.org.hk)

Ms Sunnie Ma, Manager (Tel: 2774 8579 Email: sunniema@hkma.org.hk)

Ms Candy Sun, Executive Officer (Tel: 2774 8547 Email: candysun@hkma.org.hk    Fax: 2365 1000)

My organization would like to submit nomination(s) for Distinguished Marketing Leadership Awards as well as Outstanding

Marketing Professional Awards of the HKMA/TVB Awards for Marketing Excellence 2011.

Name of Organization:

Address:

Name of Nominator: Job Title:

Contact Person: Job Title:

Tel: Fax:

Email:

A. Nomination for Distinguished Marketing Leadership Awards

Nominee: Job Title:

Email: Tel: Fax:

B. Nomination for Outstanding Marketing Professional Awards

Nominee: Job Title:

Email: Tel: Fax:

Nominee: Job Title:

Email: Tel: Fax:

Nominee: Job Title:

Email: Tel: Fax:

Nominee: Job Title:

Email: Tel: Fax:

Nominee: Job Title:

Email: Tel: Fax:

Deadline for submitting the completed write-up is Monday, 4 July 2011.

A crossed cheque no: of HK$              made payable to

“The Hong Kong Management Association” is enclosed.

[HK$3,800 (HKMA Member) / HK$4,200 (Non-Member) for each nomination for Distinguished Marketing Leadership Awards

or Outstanding Marketing Professional Awards]

Signature of Nominator: Date:

(not later than Friday, 3 June 2011)

* Personal date will be used for the purposes of market research, programme development and direct mailing

of the HKMA.13

 INDIVIDUAL AWARD
NOMINATION FORM

(ACM-42412-2011-2-NL)
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2009

HKMA/TVB

2010 2011

1851 160
FORTUNE 500

5

1.

2. 5 2010 5 3 FORTUNE 5 0 0

2 0 0 9

HKMA/TVB

1991 80
6 6

1 4

1 4
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2.4 10

2.5 10
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3.3.3.3.3. 1 51 51 51 51 5

3.1
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3.3

4.4.4.4.4. 2 52 52 52 52 5
4.1 15

4.2 10
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2 0 1 0 

Standard Chartered Hong Kong
150th Anniversary Commemorative
Charity Banknote Marketing
Campaign

 - 

2 0 0 9 

 - 
American Express Cathay Pacific

Credit Card – Fly Faster

2 0 0 8 

 - 
Manhattan Hill

– Magic Happens in West Kowloon

  2 0 0 7 
BEL-AIR No.8

– The New Landmark in Island South
60

2 0 0 6 

IC

2 0 0 5 

e-zone
 - 

2 0 0 4 
YOHO Town - 

Swire Homes’ Distinctive New Living
– The Orchards

VAGO

2 0 0 3 
One2Free
The Power of Love

- The Power of Music
2002

2 0 0 2 
RoadShow

2 0 0 1 

Orangeworld

2 0 0 0 
Sunday

Premacy Capsule V 5-7 Seater

1 9 9 9 

1 9 9 8 

5C

1 9 9 7 
One2Free 2

881Shell

1 9 9 5 

HMV

1 9 9 4 
Kalm

1 9 9 3 

CSL1010

1 9 9 2 
Recruit
K-Swiss

1 9 9 1 

121

1 9 9 0 

1 9 8 9 

1 9 8 8 
CCU

1 9 8 7 

1 9 8 6 

1 9 8 5 
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2.1 20
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2.4 5
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2008

C I M

360

3 M

2010

EGL

Head of Cathay Pacific

Co-brand Portfolio

2009

C I M

Sir Hudson

  International Limited

2007

C I M

Luxottica Retail China Ltd

Assistant Marketing Manager

2006

C I M

Sony Computer Entertainment

  Hong Kong Ltd

Double A

  2005

C I M

Double A

Double A

12
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